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Certain statements made herein are forward-looking statements under the Private Securities Litigation Reform Act of 1995. They include statements that express management’s expectations or beliefs regarding the future. 
Forward-looking statements can be identi�ed by words such as “future,” “anticipates,” “believes,” “estimates,” “expects,” “intends,” “plans,” “predicts,” “will,” “would,” “could,” “can,” “may,” and similar terms. These statements involve 
risks and uncertainties and are based on management's current expectations and estimates; actual results may di�er materially. For a discussion of the factors that might cause such material di�erences, see investors.sysco.com. 
  

DIGITAL
Enriching the 
customer experience 
through personalized 
digital tools.

Sysco's growth strategy is grounded in Purpose, 
fueling our business transformation to enable us 
to grow 1.5x faster than the industry at large. 

CUSTOMER TEAMS
Team based selling that 
leverages Sysco’s expertise in 
specialty categories with a focus 
on important cuisine segments.

FUTURE HORIZONS
Cultivating new channels, segments 
and capabilities, while being 
responsible stewards of the company 
and the planet, and funding the 
investments through cost-out e�orts.

SYSCO’S
PURPOSE

RECIPE 
FORGROWTH

CONNECTING THE WORLD TO SHARE 
FOOD AND CARE FOR ONE ANOTHER

PRODUCTS 
& SOLUTIONS
O�ering customer focused 
marketing and merchandising 
solutions to increase sales.

SUPPLY CHAIN
Serving customers e�ciently 
and consistently with the 
products they need, when 
and how they need them.

1 See non-GAAP reconciliations at investors.sysco.com
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	Q1 FY22: Q2 FY23
	CEO NOTE: 

Sysco results this quarter included double-digit top-line and bottom-line growth, ongoing market share gains and continued advancement of our Recipe For Growth strategy. This includes improvements in our digital tools, supply chain investments, and sales and merchandising initiatives. We remain fully staffed, and we are resolute on continuing to drive profitable share gains and operating efficiency improvements in the second half of the year.”

– Kevin Hourican, President & CEO
	Q1 FY 22 HIGHLIGHTS: Q2 FY23
	LOCAL CASE GROWTH UP IN U: 
	S: 
	 BROADLINE number: 3.2%
	 BROADLINE: LOCAL CASE GROWTH 
UP IN U.S. BROADLINE


	Local Cases: 46%
	OF Local Cases Text: OF LOCAL 
CASES
	Gross �Profit Up Number: 16.5%
	Gross �Profit Up: GROSS 
PROFIT UP
	SALES �Up Number: 13.7%
	ADJ: 
	 OPERATING INCOME1 Up Number: 15.5%
	 OPERATING INCOME1 Up: ADJ. OPERATING INCOME1 UP 

	SALES �Up: SALES 
UP
	In Sales: 18.6
	InSales vs LY Arrow: []
	In Sales vs LY: 13.9
	Gross Profit number: 3.3
	ADJ operating Income: 682.1
	GrossProfit vs LY: 15.9
	GrossProfit vs LY Arrow: []
	ADJ EPS vs LY: 40.4
	ADJ EPS vs LY Arrow: []
	ADJ operating Income vs LY: 37.6
	ADJ operating Income vs LY Arrow: []
	ADJ EPS: 0.80
	Net Debt Adjusted: 3.0X


