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Certain statements made herein are forward-looking statements under the Private Securities Litigation Reform Act of 1995. They include statements that express management’s expectations or beliefs regarding the future. 
Forward-looking statements can be identi�ed by words such as “future,” “anticipates,” “believes,” “estimates,” “expects,” “intends,” “plans,” “predicts,” “will,” “would,” “could,” “can,” “may,” and similar terms. These statements involve 
risks and uncertainties and are based on management's current expectations and estimates; actual results may di�er materially. For a discussion of the factors that might cause such material di�erences, see investors.sysco.com. 
  

DIGITAL
Enriching the 
customer experience 
through personalized 
digital tools.

Sysco's growth strategy is grounded in Purpose, 
fueling our business transformation to enable us 
to grow 1.5x faster than the industry at large. 

CUSTOMER TEAMS
Team based selling that 
leverages Sysco’s expertise in 
specialty categories with a focus 
on important cuisine segments.

FUTURE HORIZONS
Cultivating new channels, segments 
and capabilities, while being 
responsible stewards of the company 
and the planet, and funding the 
investments through cost-out e�orts.

SYSCO’S
PURPOSE

RECIPE 
FORGROWTH

CONNECTING THE WORLD TO SHARE 
FOOD AND CARE FOR ONE ANOTHER

PRODUCTS 
& SOLUTIONS
O�ering customer focused 
marketing and merchandising 
solutions to increase sales.

SUPPLY CHAIN
Serving customers e�ciently 
and consistently with the 
products they need, when 
and how they need them.

1 See non-GAAP reconciliations at investors.sysco.com
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	Q1 FY22: Q1 FY23
	CEO NOTE: 

Sysco began the fiscal year generating double-digit top-line and bottom-line growth, as we effectively managed inflation, increased case volume and grew market share. We remain on target to grow over 1.35 times the market for the year, as we continue to advance our Recipe For Growth strategy. Our enhanced customer-centric supply chain and selling capabilities will drive long-term returns for our investors. I want to thank our global colleagues for helping us to deliver on Sysco’s purpose of connecting the world to share food and care for one another."

– Kevin Hourican, President & CEO
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