Explanatory Note:

The following information is being provided to correct disclosure in the third quarter 10-Q of fiscal 2016 within
Part | - Financial Information, Item 2. Management’s Discussion and Analysis of Financial Condition and Results
of Operations

Page 30 includes the following disclosure:

Our Sysco brand sales to local customers aided gross margin by approximately 50 basis points for the third quarter of
fiscal 2016 and approximately 30 basis points for the first 39 weeks of fiscal 2016.

The intent of our disclosure was to show the growth in Sysco Brand Sales to local customers of our U.S. Broadline
operations. The disclosure should read as follows:

Our Sysco brand sales to local customers increased by approximately 50 basis points for the third quarter of fiscal
2016 and approximately 90 basis points for the first 39 weeks of fiscal 2016, which aided our gross margin increases
as compared to the third quarter and first 39 weeks of fiscal 2015, respectively.



